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Abstract

Empowering of women to enable them for gainful participation across all
sectors is a prerequisite to develop stronger economies. It helps women to attain
some leverage from the demoralizing attitude of the society and the social and
economic discrimination faced by them. There are various sectors in which the
Government is trying to promote entrepreneurship and self employment for rural
women. One of the sector in which women can be successfully involved is the
garmenting sector. There are ample employment opportunities for rural women
in garment and craft sector. The need is to empower them with appropriate skills
to make them competitive and contemporary in terms of product designing and
production. The present study is an attempt to identify the fashion awareness,
buying behavior and appropriateness of skill up gradation program for vocational
training participants in District Amritsar.

Introduction

“TJ mpowerment of women is essential for an empowered and stable

society” said Dr. AP] Abdul Kalam. Women are an extremely
important force in a society for the development of the base unit of
society which is a family. Their empowerment in terms of literacy as
well as economic freedom helps them attain a social and economic
standing in the society and frees them from discrimination on various
fronts. The training provided for empowerment also allows them to
unleash their potential in terms of skills and capabilities in order to help
them become more capable of taking their own decisions for the benefit
of their family and themselves. The skill development programs enable
them to have increased earning potential by creation of employment
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opportunities, increase their productivity and show them an alternative
source of supplementary family income.

Fashion is an extremely powerful form of talent with a global impact. It
hasits origin in the creative spirit of an individual and allows expression
of uniqueness for an individual. It is an industry which does not have
barriers of scale and can be successfully taken up from micro to large
scale level depending on the individual requirement and potential. The
field has got potential for creative manifestation, and unites different
cultures and traditions. It is an important platform to promote social
change and acceptance in the society. The field is suitable for women as
it does not have the restriction of time and efforts and the achievement
level depends majorly on the individual performance. It is also a field
which permits rural women to spend their free time in, after fulfilling
their family responsibilities. Even with such flexibility, the endeavor in
this field helps women attain economic independence and improved
social status.

The study on empowerment of rural women through fashion awareness
and skill up gradation was undertaken with the following objectives:

Objectives

1. To identify the fashion awareness and adoption level among rural
women.

2. To study the effectiveness of training and challenges faced.

To understand the barriers to gainful employment in field of
fashion.

The scope of the study was limited to Amritsar district. The data
was collected from the rural women of Amritsar who were willing
to participate in the skill development program conducted by KVK,
Amritsar.

Methodology

An interview schedule was prepared to identify the fashion awareness
and adoption by rural women. The schedule was also intended to
collect details about the effectiveness of training program conducted
and the challenges faced by the women in starting their own enterprise.
A total of 30 respondents were provided training on fashion awareness
and latest techniques of stitching and tailoring. After the successful
completion of training, the responses regarding training and barriers
to gainful employment of trainees were obtained. For the purpose of
study, the age group of respondents was restricted to 20-35 years of age.
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Research Findings

Fashion is a result of social emulation and acceptance. During recent
years, the general interest in fashion has increased considerably and
though fashion has its own centers to begin with, the awareness and
adoption of latest fashions through various channels has become much
quicker these days. For an entrepreneur to be successful in this field,
it is important to be updated with latest information regarding styles
and trends.

Fashion Information

Thirty percent of the respondents said that they were getting
maximum awareness about fashion from Television serials while
another major source of this information was through observing others
in family functions (20 per cent). Movies and peer group also played an
important part in making rural women aware about the latest fashion
trends while least impact was found to be of Internet and Newspaper
as reading habits are not so well developed in rural women.

n=30
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Figure 1

Despite growing use, rural women are far less mobile savvy than urban
counterparts. But among the few who bridged the divide, internet is
used by ten per cent respondents to increase fashion awareness.

Factors affecting clothing purchase

The buying behavior of a consumer depends mainly on the attitudes
and preferences of a customer. It also depends a lot on the information
as well as the skill set available with the potential customer. Though it
was discovered that more than 60 per cent women knew stitching, only
30 per cent were making daily wear clothing at home and party wear
garments were preferred to be purchased as readymade garments.
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The decision to purchase garments was mostly dependent on occasion
as ninety per cent of the garment buying was done according to the
occasion. Sixty per cent of the respondents gave preference to cost,
color, and print of the fabric as well as latest trends and advice of peer
group. It was only 30 per cent of the respondents for whom the deciding
factor was found to be the durability and quality of the fabric. Though
personality attributes play an important role in suitability of garment
to an individual, this aspect was considered to be of least importance
by the respondents and was given some deliberation by only fifteen
per cent of the respondents.

n=30
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PURCHASE
60

Personality Occasion Qualityof Colour/ Cost of Latest Durability Peer Group
Attributes fabric Printof ~ Garment Trend

fabric

Figure 2

* Multiple responses

Appropriateness of Training

Kittur Praveen (2014) found that in order to encourage women
entrepreneurship, special training course should be started to improve
their skills. The training program on latest techniques in stitching and
tailoring was found to be useful by most of the participants. It was
found to be unsatisfactory with vast scope for improvement by fifteen
per cent of the respondents only while fifty per cent of the respondents
found it to be useful and satisfactory. As the respondents already had
knowledgeand skill of basicstitching, the training program concentrated
on the areas in which these women were found to be lagging behind
like pattern making and adaptation as per the latest designs and the
skill set to transfer an idea into a finished garment. The finishing of
stitched garments was also given due consideration during training as
neatness of seams and finishes play an important role in the overall
appearance of a finished product. They were taught to take proper
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body measurements and prepare correct product in the first time only
to save the need of alteration and redoing which is cumbersome and
time consuming. They found it different from conventional training as
new designing and latest techniques were discussed and training was
imparted on industrial machinery.

n=30

Figure 3

Benefits of Training

Vijaya and Lokhanda (2013) concluded that skill development will
boost the women empowerment with high productivity and earnings.
Skills lead to confidence among them to be more innovative. Sixty
per cent of the respondents said that they intended to earn additional
income by undertaking assignments from others while forty per cent
of the trainees responded that the training will result in their making
less expenditure for the purpose of clothing. Forty per cent of the
respondents communicated that the training program has helped
them attain a better sense of identity while thirty per cent of them were
confident that their new found trust in their own capabilities will help

Table 1: Benefits of training

n=30
Benefits of Training Attributes In Percentage
Economic Benefits ~ Extra Income Reduced Expenses -
60 40 -
Social Benefits More Involvement Better Acceptance  Sense of Identity
in Family Decisions
30 30 40
Psychological Overcome Fear Enhanced Self -
Benefits Confidence

40 60 -
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them gain better acceptance in the society and have more involvement
in family decisions. Sixty percent of the respondents shared that the
training has help them in increasing their self confidence while forty
per cent were of the opinion that they are able to overcome the fear and
hitch they were facing in starting their own enterprise.

The trainees shared that they have benefitted not only economically
in terms of saving expenses for dresses, better fashion awareness, but
also had increased social acceptance and gained a lot of self confidence
on attending the training. They were confidant of earning extra income
by using the techniques learnt and to reutilize waste fabrics to create
beautiful creations for self and others.

Challenges faced during Training

The training program was found to be satisfactory on the basis of
content, still candidates were asked about the challenges faced by
them during training so that required changes can be done if possible.
The training provider also had some limitations like that of location
of the training center. A majority of respondents (sixty per cent) were
of the view that distance of training center from their homes was a
major issue faced by them. Major challenge faced by the trainees was
on transportation front as public transport was not available to reach
the training center and they found it difficult to afford individual
transportation to the training center. As major family responsibility
lies on the shoulder of women members, so expectation of the family to
shoulder family responsibilities was also a big challenge faced by them
due to which they were unable to maintain regularity in the training
program. Another challenge faced by the trainees was lack of interest
in the training program. Twenty per cent of the respondents were of
the view that they lacked motivation to learn new things and were not
really interested in developing their skills to take it to a further level.

n=30

Figure 4
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Barriers to employment after Training

Employment opportunities for women are increasing in the garments
sector and related activities but still they face a lot of gender bias and
family issues. As per Anjali Vyas (2017), long working hours, traditional
protocol, early marriages and safety issues do not allow them to stand
independently in their career path. Sixty per cent of the respondents
felt that there was a lack of supportive environment at home. Even
though family members did not have much issue on receiving training,
participants were discouraged by family members on starting a new
venture in most of the cases. Marketing of the prepared products was
another major challenge they had in their journey as entrepreneur.
Forty per cent of the respondents felt that lack of hand holding and
advice on starting a new enterprise was an important deterrent while
the same percentage of respondents also felt that there was a major
challenge of raw material availability in the vicinity. Lack of startup
funds was also considered a major barrier to self employment after
training by forty per cent of the respondents. The trainees wanted a
lot of hand holding as they lacked enough confidence to take a plunge
into entrepreneurship. As the trainees were intensively advised about
the Government schemes available for their entrepreneurial support,
lack of awareness on this front was considered as a limitation by only
twenty per cent of the respondents.

Table 2: Barriers to self employment

Factors Percentage
Raw Material Availability in Vicinity 40
Lack of Hand Holding and Advise 40
Lack of Initiative 30
Lack of Startup Funds 40
Non Awareness of Government Schemes 20
Discouragement by Family Members 60
Health Conditions 20
Marketing of Products 60

*Multiple responses

Conclusion

It was found that fashion awareness and a willingness to adopt the
latest fashion was there in eighty per cent of the respondents. Though
a majority of rural women were preparing the clothing required by the
family members on their own, lack of resources for starting enterprise,
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little knowledge about availability of raw material at cost effective
price, and proper guidance in the form of handholding or institutional
support, are the major constraints being faced by them in starting
an enterprise for gainful self employment. Successful marketing of
the product was also an issue which was seen as a challenge by the
respondents. The innovation and new idea generation was found to
be extremely low among the participants. The participants submitted
that their confidence levels have increased and they feel assured that
the training program will be helpful in providing them with gainful
employment and generating income within the social, financial and
familial constraints being faced by them in rural Amritsar.

REFERENCES

Jaiswal G (2016): Empowering Creative Rural Women Through Fashion, Int |
of Mgt, Info Tech and Engg, 4 (5) 9-12.

King K (2012): The Geopolitics and Meanings of India’s Massive Skills
Development Ambitions Int | of Educational Dev, (32) 665-673.

Kittur Parveen (2014): Development of Rural Women Entrepreneurs through
Workshop Training, Res | of Management Sciences, 3(2), 15-18.

Vijaya A, and Reddy L (2013): Empowerment of Rural Women through
Vocational Education and Training, Conflux | of Edu, 1(2).

Vyas A (2017): The Impact of Skill Development on Women Empowerment,
Int | of Advance Res and Dev, 3 (1) 8-11.

* % %

Received on 24.8.2018 and accepted on 25.9.2018



